
GET MORE LEADS
BUILD AN EMAIL LIST

GROW YOUR BUSINESS

Stand Out From the Crowd

--



Getting your website to create
more leads or produce more sales

can be very frustrating…

This is a checklist for you to follow,
which will give you the foundation
you need to improve your website.

To get more leads, grow your email
list and ultimately more sales.

One of the most frequent questions
we hear is “how do I stand out from

the crowd”. These 5 steps will
make it happen for you.
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1) Attract - Who are you here to serve?​
Do you understand their problems and can you articulate them?
Do you present the solution to their specific problem?
It’s not all about your product, focus on the transformation it gives

Example:

If you want help getting started... 

Email - hello@flow-online.co.uk 


Or book a free 20-minute call​​​.​

Understand your
target market by
picking out the one
person who is your
ideal client.

Delve deep into their
problems, and find
out what will make
them happy.

Discover the mental
triggers that will get
their attention.
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mailto:hello@flow-online.co.uk
https://calendly.com/flow-online/20min


2) Lead Capture - Why should
prospects listen to you?​

Do you solve their need to keep their interest?
Do you know why there is a right place to put key messaging?
Do you know what to say and where to put your sales message?

When a visitor lands
on your page they
are not interested in
‘what’ you have, yet.

Demonstrate that
you understand
their problems and
that you can talk in
their terms and
language.

If you truly ‘get it’,
and you can show
them the
transformation that
working with you
gives them, they will
assume you have
the solution.
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3) Lead Magnet - A gift that is valuable
and relevant, but not a discount?

Do you know what to offer in exchange for their email address?
Does this solve a problem for them?
Do you have a plan for continuing the relationship?

Visitors are rarely
ready to buy from
you straight away,
so you need to stop
them from browsing
to a competitor.

When you have
identified their
problems you can
offer them a ‘quick
win’ solution that
will be of great value
to them.

Once you have their
email address you
can extend the
conversation by
giving even more
value, at the same
time building trust
and authority with
every email.
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4) CTA - Call to Action - Ask your
visitor to take action.

Is your sign up enticing and in the right place?​
Do you have a pop up strategy to stop them leaving?
Are your prospects taking the action you want?

You have spent
time, money and
other resources
getting visitors to
your website, so
don’t waste that by
just letting them go.

If they are leaving
your page an exit
pop-up with a free
offer can entice
them to engage with
you - what do you
have to lose?


This Lead Magnet
you are offering
must solve a
problem they have,
so put that on the
button, you will get
more clicks.
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5) Sales - Trust - Have you built an
online rapport?

Do you have an email welcome sequence, and is it automated?
Is your lead magnet ready to be delivered and followed up?
Does it spark action and lead on to a sales sequence?

Your welcome
sequence should be
automated but it
must be friendly to
build on the
relationship.

The Thank You
page and the Lead
Magnet delivery
email are very
important to deliver
on your promise and
to over-deliver,
which builds
authority.

Your emails keep
giving valuable
content, and when
you are ready to
launch a product
they will be ready to
listen to you.
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​Why?

We don’t do that face to face.

When you can do this online you will ‘stand
out from the crowd’.

Building a good looking website is important, but it should not be
the main focus, if you hit the right mental triggers a visitor will stay
despite how it looks. The tendency is to display what you have, and
the temptation is to try to sell to the visitor straight away. But...

First we show understanding, empathy, ​and display a willingness to
help. Then we nurture the relationship, slowly building on the
foundation of trust, to create loyalty and authority.

If you answered yes to all of the questions here, then well done! You
understand how to create sales through your website. If you want to
improve what you have, let us know and we will take a look.

We are a small, agile team with decades of business
and online marketing experience. Our marketing

strategies and techniques have helped many people
reach targets they never thought possible.

If any of these points stand out for you, and you want
some help to get started, just contact us. 


Email - hello@flow-online.co.uk

or book a free 20-minute call​​​​​.


mailto:hello@flow-online.co.uk
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